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NIZTOMOIHTIKO

O E.0.M.M.E.X. morTonoigi o611

n eraipeia A®OI NIETPH O.E.

evraxonke oro Mnrpeou Beparik@v ZupBouAwv kai Epnsipoyvoudévev Tou EOMMEX pe A.M.: M2-1272, oto nAaioio Tou
npoypauparog « Avantugn Nuvaiksiag AnaoyxdAnong & EnixsipnuarikdéTnrac» kai nioTonoidnke oToug napakarTw Topsic eEa1dikeuonc:

1.1 KaBopiopog Npdypappa NwAnoewy enxeipnuanikov dpactnpiomrwy 2.1 OpyavwTikn Sopr) 3.1 Miaxeipion Epyou 3.2 Aiaxeipion Mpoypdppatoc 3.6 MeAETeC
EnevduTikv Euxkaipiov4.1 ZTpaTnyikn kai noAimkég marketing 4.2 'Epeuveg ayopac4.3 Npoypappa Marketing4.4 Marketing kai emixelpnolakn enikoivwvia 5.2
Mpoypappatiopds kat avantugn avBpanivou duvapikot 5.3 EknaideuTikd npoypappara (Sidyvwon eknaiBeuTik@v avaykwv) 6.2 XpnuatodoTika Mpoypappara (evnpépwon
yia eukaipieg xpnuatodotnong 7.1 MeAérn, akioAdynon kal Yevikog oxebiaopog ouotnudTtayv kai Siadikagidy 9.7 Miatonoinon npoidvTwy

To napov MOTONOINTIKO XopnyeiTal yia kGBe voppn xpron

it FiaTov E.O.M.M.E.X.
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MiguBivwv ZUpBoulo E —
ZYTXPHMATOAOTHZH: HB ¢ . n
EYPQMAIKO KOINQNIKO TAMEIO KAI TO EAMAHNIKO AHMOZIO —




